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Resuits Annduncement Highlights for the Year Ended 30 September 2005

The Directors are pleased to announce the unaudited resuits of the Grou p for the year ended 30 September 2005.

30 Sep 2005 30Sep 2004 Change

Revenue - $1,436.4m $1,370.7m + 5%
Trading profit $ 187.7m $1722m + 9%
Profit before interest, taxation and exceptional items $ 2204m $199.6m +10%
Attributable profit . '

* hefore exceptional items $ 115.5m $ 1048 m +10%

« after exceptional items $116.2m $1025m +13%
~ Earnings per share (basic)

« before exceptional items 451¢ 4M1¢ +10%

« after exceptional items 45.4¢ 40.2¢C +13%
- Netasset value per ordinary share $3.37 $3.16 + 7%

The Directors are pleased to announce that the Group achieved record revenue, profit before interest, taxation and
exceptional items (“PBIT"} and attributable profit before exceptional items for the vear ended 30 September 2005.
Revenue at $1,436.4 million represents an Increase of $65.7 million or 5% over last year due mainly to volume growth.
PBIT grew by 10% or 520.8 miillon to reach $220.4 million and attributable profit before exceptional items of $115.5
million rose 10% or $10.7 million above last year.

Singapore
Domestic volume increased by 1% but was offset by lower exportand contract brew volume. PBIT increased marginally.

Malaysla
Volume declined 5% due to weak consumer sentiments arising from the shock of 2 26% increase in duties on beer and
stout [n 2004. However, PBIT grew by 3% due to improved margins and effective cost controi,

Papua New Cuinea

Although volume increased by only 3%, PBIT grew by 19% asa result of higher sales and effective cost management and
marginal price increases.

New Zealand

PBIT rose by 20% due mainly to a volume growth of 3%, improved sales mix, price Increases and the stronger NZ dollar,
which accounted for 6% of the increase in PBIT.

Indochina .
Volume for the region realised significant growth of 17%, attributable mainly to the rising leve! of disposable income

in Cambodla and Vietnam, resulting in a 20% increase in PBIT. Indochina remains the single largest contributor to group
profits.

China

Losses reduced by 63% to $3.1 million against $8.3 miilion fast year. This is the result of heaithy volume growth of 29%
and 36% In Shanghai and Halnan respectivety and contributions from investments in Kingway Brewery and Jiangsu
DaFuHao Brewerles which were acquired in February 2004 and June 2005 respectively.

Thalland

Volume Increased by 11%, achieved through continued Heineken growth and the first full year following the launch of
Tiger in 2004. However, PBIT feil marginally due mainly to increased Investment in the brands.

Corporate Office

Increased spending in business development and investments behind brand development expenses contributed to
the higher corporate expenses.

Dividend
Afinal dividend of 16 cents per share of $1 (comprising 14 cents per share after deducting Singapore income taxat 20%
and a special dividend of 2 cents per share after deducting Malaysia income tax at 2896) is proposed. The total post tax
dividend for the year is 30 cents per share {2004: 28 cents pershare). if approved by shareholders, the final dividend will
be pald on 15 February 2006.

Outiook

Barring any unforeseen circumstances, the Directors expectattributable profit before exceptional items for the new
yvear to be higher than the year under review.

Annual General Meeting

Notice Is hereby given that the Annual General Meeting of the Company will be held at Level 2, Alexandra Point, 438
AlexandraRoad, Singapore 119958 on Tuesday 24 January 2006 at 10.00 am.

By Order of The Board
Anthony Cheong Fook Seng
Company Secretary

11 November 2005

The full text of the Company's announcement can be found on www.apb. com.sg or Www.sgx.com.s.
in addition, coples will be sent by post to sharehotders.



